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Generated by complexfactors, the trafficking in human beingsacross the
Europeanbordersconsitutes a modernform of davery, a phenomenon with
seriousimplicationsateconomic, social, demographic, axiological and psychologicallevels,
whichalters human values and places a curb on social progress. Eventhough the gravity of
thisproblemhasbeenrecentlyadmitted by bothcivilsociety and state organisations, the larger
public isstillinsufficentlyinformed on thisphenomonon and its dire consequences.

In the particulargeographical and socio-economiccontext of today’s Romania, the
“success stories’ used by traffickersseemto gain more credibilitythan the sporadic information
campaignsrun by the nationalauthorities. In this light, weconsiderthat information and
sensitizingcampaignsshould be organised on a permanentbasis and become more and more
visible in the online media. Thisis the reasonwhywewillperform a comparative analysis of
Romanian anti-traffickingcampaigns with online visibilityaccording to the folllowingcriteria:
the ratio of addressors (campaigninitiators) and addressees (target public); the adaptation of
the campaignmessage to the online medium peculiarities (campaigns on blogs, websties,
social networks suchasFacebook and Youtube) and to those of the receivers
(generallyaddressedmessagetargetingalInetizens or explicitlyformulatedmessagetargeting a
particularagecategory); the degree of interactivity of suchcampaigns and the implication of
beneficiariesin theirdevel opment.

At the end of ouranalysis, wewillinvite the otherparticipants to reflect on the
solutionswe propose in order to increase the efficiency of thesemeans of combatting and
preventing human trafficking.



